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WHAT IS social marketing?
Social marketing is an approach used to influence people’s behaviour for their benefit, or for the benefit of whole communities. Social marketing in health uses marketing techniques to lead to positive health behaviours. 

Here are few topics to consider when making social marketing plans:
1. Audience
· Who is your target population?
· What action/change do you want to see?
2. Campaigns
· [bookmark: _GoBack]What are your goals? 
· What have other organizations done in the past? You may want to contact them to ask for guidance or suggestions.
3. Methods
· What is the best method to reach your target audience? Social media like Facebook, Twitter or Instagram? Newspaper ads? Posters? Radio? Events?
· How will you engage the community?
· How much will it cost? 
4. Evaluation
· After you complete your social marketing plan, how will you evaluate your activities? In other words, how will you know if you have been successful?
5. Risk Management
· What are some of the risks involved in your plan? Consider confidentiality and legal issues.
· Do you have the consent of people who may be involved, or affected by your activities?
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